
Branding Independent

A Quest For Identity



CONCEPT 1:  LEELANAU BACKCOUNTRY PROGRAM

  Mission:   
 To enrich the character of young Christian Scientists through lessons taught in a backcountry 
environment. Achieved through the teaching of leadership practices, wilderness hard skills, environ-
mental stewardship, team dynamics, and Christian ethics on four to fourteen day expeditions in North 
America’s prestine wild lands.

CONCEPT 2:  TELEMARK WATERSKI- BLUE DIAMOND SPORTS

  Mission:
 To introduce the new-age sport of telemark waterskiing to the public.
 
 Promote and produce the finest Tlemark Waterski gear and instruction

CONCEPT 3:  PAUL OLSEN personal branding

  Mission:
 Create a brand look that identifies Paul Olsen’s love of the outdoors melded with his passion 
for art, and desire to “Be the Best.”

-PRIMARY CONCEPTS-

FORMAT OF PORTFOLIO

Each Concept:
Large Scale Logo and Concept Name

Letterhead Apllication
Envelope and Business Card Application

Additional Logo designs
Research/Priliminary Ideas
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Fine Arts



Paul Olsen
Fine Arts


